Audio Action
Amplifier



ACTION

PLANNING ACTION

SCAIQ identifies opportunities for
brands to drive even more action for

the Finance & Banking category.




DRIVE ACTION




thrives at delivering action.

Brand Actions include:

2inS

listeners (avg.) performed one or
more brand actions




All audio formats are adept
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prompts brand investigation online.
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Audio delivers consumer actions

Low-involvement

a47%

ALCOHOL

(7 case studies)

46%

FMCG

(11 case studies)

45%

RETAIL

(23 case studies)

High-involvement
o

Online Shopping
AR

ﬂ Source: SCAIQ Client Insights Studies | January 2020 — July 2022 | “ % “ is of total campaign listeners that performed an action as a result of campaign.

43%

FINANCE

(13 case studies)

33%

AUTOMOTIVE

(5 case studies)

51%

E-COMMERCE

(21 case studies)



Audio is particularly effective at

o

BANKING /

HOMELOANS

Fastest rising interest rates drive record
levels of refinancing — PEXA

by Mina Martin | 0soct2022 [l A

FINANCE PHIL BARTSCH FRI 07 OCT 22

The largest and fastest interes Non—Bank Lender Rise aS

rises implemented by the Res: ¢ B

Bank since the current policy « G ﬁ

inflation targeting commencer reat Re na‘nce Looms
early 1990s have driven the re

levels of refinancing nationwic

PEXA's Refinance Index showe

This week, RBA hiked the OCR

For buying budget by sixth consecutive month, liftin

5195500 — RateCiry cash rate by a further 25 basis

X + How are Melbourne to 2.6% and taking the total ra
Refinance auctions performing this  thjs year to 250 bp in just six

Spring?
Debt consol. s months.

Purchase

+ Potentally four more REA
Cash out hikes ahead “The speed of these rises - co

with the relatively lengthy

Find out more. Latest News transmission of interest rate r

through the banking system -

Pepper Money raises S50 ¢t the full impact of this yea

million innew deal sequence of rate rises has not

~ Sets up seventh public been felt. It will likely set in frc
resimac securitisation in 2022 around Christmas,” said Julie 1

RBA hikes slash Aussie PEXA chief economist. “This m

household'shome-buying ~ 'ate rise was smaller than mal

budget by $195500 — had expected, but the RBA's - ) . ) .
RateCity accompanying statement con! Rising prime mortgage arrears are on the horizon in Australia as

“Rising interest rates have [0 118 further rate rises aheac it enters “a cycle of steep monetary policy tightening”, a new
put Australia’s turbo- tame inflation. Action to slow ki a
inflation is warranted but derr report has warned.

caution, since rate rises will al

Lenders are preparing for what ratings agency S&P Global is
calling “The Great Refinance”—a surge in refinancing activity as
fixed rates roll off and interest rates rise.

And according to its latest RMBS Performance Watch, the rise of

Source: SCAIQ Client Insights Studies | January 2020 — Aug 2022 | “ % “ is of total campaign listeners that performed an action as a result of campaign.



HOW TO
GROW YOUR

CUSTOMER BASE
WITH AUDIO




Include audio and grow your campaign’s customer base

As much as than Screens alone.

TOTAL CHANNEL SCREENS S&CESE?S INCREASED
OLF
INVESTMENT ($) (% influenced) (% influenced) CUSTOMERS

1.75%
12.84%
13.69%
14.48%
15.17%
15.75%
16.28%
16.74%
17.15%
17.53%
17.89%
18.21%
18.50%
18.77%
19.02%
19.25%
19.48%
19.68%
19.88%
20.07%




Include audio and grow your campaign’s customer base

As much as than Display alone.

TOTAL CHANNEL DISPLAY :I:EII';I\CY) INCREASED
OLE
INVESTMENT ($) (% influenced) (% influenced) CUSTOMERS

8.88%
15.29%
20.15%
23.73%
26.48%
28.76%
30.68%
32.38%
33.93%
35.36%
36.68%
37.93%
39.11%
40.24%
41.31%
42.33%
43.32%
44.27%
45.19%
46.11%



Include audio and grow your campaign’s customer base

As much as than Search alone.

TOTAL CHANNEL SEARCH SEARCH INCREASED

INVESTMENT ( $) (%influenced) f‘n’f‘lt’gi g  CUSTOMERS
(-]

63.51%
72.01%
79.20%
85.44%
90.80%
95.56%
99.89%
103.86%
107.56%
111.03%
114.28%
117.35%
120.24%
123.00%
125.63%
128.12%
130.50%
132.78%
134.95%
137.05%



Include audio and grow your campaign’s customer base

As much as than OOH alone.

TOTAL CHANNEL OOH Py 28; o INCREASED
OLE
INVESTMENT ($) (% influenced) (% influenced) CUSTOMERS

74.65%
87.03%
95.68%
101.23%
104.99%
107.75%
109.55%
110.80%
11.75%
12.74%
113.54%
114.18%
14.73%
115.19%
115.61%
116.00%
116.41%
116.78%
17.1%
117.38%




SCAIQ Client Insights Database

Notes &
Citations




Notes &
Citations

DISPLAY &

Nielsen Commspoint Influence AUDIO

SCREENS &
AUDIO

SEARCH &
AUDIO

TV, BVOD,
OLV &
TV, BVOD & TOTAL
oLV AUDIO
{% splits] [% splits]

OOH & AUDIO

DISPLAY ADS
[% splits]

SEARCH ADS
[% splits]

OOH
[% splits]

DISPLAY ADS
& TOTAL
AUDIO
[% splits]

SEARCH ADS
& TOTAL
AUDIO
[% splits]

OOH & TOTAL
AUDIO
[% splits]




Banking & Finance

YOUR SCA REPRESENTATIVE WILL HELP YOU GET THERE.



